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Kazem Shamas

(Acting General Manager - Sheraton Grand Doha Resort & Convention Hotel):

We believe that happy & motivated associates are
essential for delivering exceptional guest experiences

azem Shamas, Acting General Manager of Sheraton Grand Doha Resort &

Convention Hotel, is a distinguished professional in the hospitality sector with
a remarkable journey that showcases his commitment to delivering outstanding
results and innovation. He began his career in 2007 with Marriott International,
rapidly progressing from Director of Events to Director of F&B and then from
Director of Sales & Marketing to Director of Operations, earning accolades along
the way, including recognition from the Hotelier Middle East platform. With a
career spanning over 22 years in the hospitality industry and a proven track record
of excellence, Mr. Shamas is poised to bring his expertise to elevate the hotel’s per-
formance further. Al Bayan Magazine conducted the following interview with Mr.

Shamas and below is the Q & A.

€€ We’re confident in our ability to drive growth through innovative sales initiatives 99

*The main theme for ATM 2024 is “Empowering Innovation — Transforming Travel
Through Entrepreneurship.” How are you contributing to achieving this goal?

- At Sheraton Grand Doha, our approach to contributing to the theme involves foster-
ing a culture of innovation and supporting our associates’ development. By promoting
an environment where innovation is celebrated, we empower our associates to sug-
gest solutions to improve efficiency and elevate service standards. Through continu-
ous training programs and workshops, we equip our associates with the necessary
skills and knowledge to drive innovation within the hotel.

Sustainability is a core aspect of our innovation strategy. We have implemented vari-
ous green practices, such as energy-efficient systems, waste reduction programs, and
sustainable materials. Notably, our Sea Water Lagoon for the Centralized Chiller Plant
minimizes water loss and consumption. This innovative approach reduces electricity
usage and carbon footprint while preventing water wastage. Other sustainable prac-
tices include our water bottling plant, EV charging stations, herb garden, solar panels,
and pipeline projects. These initiatives can set new standards for eco-friendly travel.
Embracing technology is essential in transforming travel. We have integrated
advanced technologies, such as mobile check-in/check-out and smart room features,
to enhance convenience and personalization for our guests. We are committed to
transforming travel and creating exceptional, sustainable guest experiences.

* How do you assess the performance of the hospitality sector?

- Assessing the hospitality sector’s performance extends beyond traditional metrics to
encompass our impact on the community and environment. At Sheraton Grand Doha, we
recognize our role as stewards of the local ecosystem. Through active engagement in sus-
tainable tourism projects and community initiatives, we strive to foster a symbiotic relation-
ship with our surroundings. By supporting initiatives that promote environmental conserva-
tion and cultural preservation, we aim to contribute to the long-term well-being of our com-
munity and create a more sustainable future for generations to come.

We evaluate our performance through the lens of guest experiences and satisfaction.
Beyond providing a comfortable stay, we endeavor to create meaningful connections
with our guests by offering unique and personalized experiences that showcase the
culture and heritage of Qatar.

We place a strong emphasis on our associates’ satisfaction and well-being. We
believe that happy and motivated associates are essential for delivering exceptional
guest experiences. To this end, we regularly assess our associates’ engagement lev-
els, provide opportunities for professional growth and development, and prioritize
workplace diversity and inclusion.

* In your opinion, what measures can be taken to make travel more sustainable?
- Achieving sustainable travel requires a multifaceted approach that combines local ini-
tiatives with global strategies to address broader environmental challenges. At
Sheraton Grand Doha, our commitment to sustainability is evident through our status
as a Green Key hotel, where we continuously strive to minimize our environmental
impact while delivering exceptional guest experiences.

One significant initiative we've undertaken is the implementation of the Sea Water Lagoon
for our Centralized Chiller Plant. This innovative solution minimizes water loss and con-
sumption while reducing electricity usage and carbon emissions, showcasing our dedication
to resource efficiency and environmental stewardship both locally and on a broader scale.
On an international level, we advocate for exploring the concept of regenerative
tourism, which emphasizes restoring and revitalizing ecosystems impacted by travel.
While initiatives such as coastal clean-up campaigns and marine conservation efforts
are crucial for coastal areas, global initiatives such as reforestation projects in other
regions contribute to the overall health of ecosystems worldwide. We actively seek

Y Y E () Olmds — VY saall = Lolais¥l oLl

innovative solutions that align with Qatar’s sustainability goals while contributing to
global environmental initiatives.

* What strategies do you employ to maintain consistently high occupancy rates?

- We employ diverse strategies to maintain high occupancy rates, leveraging our
unique offerings, prime location, and commitment to guest satisfaction. Our approach
includes targeted marketing, exceptional service, diverse offerings, and strategic part-
nerships.

We focus on marketing campaigns highlighting Qatar’s unique experiences and cul-
tural richness. Promoting special offers, packages, and events tailored to different seg-
ments attracts a broad audience and encourages repeat visits. Our strong digital and
social media presence effectively engages potential guests.

Exceptional guest service is a priority. We believe that a satisfied guest is the best
ambassador for our hotel. Personalized experiences and high service standards
ensure memorable stays and return visits. Our training programs equip associates to
exceed guest expectations consistently.

Innovation keeps our offerings fresh. Attractive staycation packages, luxurious ameni-
ties, and recreational activities cater to both local residents and international visitors.
Our extensive event spaces are crucial. As an award-winning conference hotel, we
host major regional conferences and events. With 25 customizable convention
spaces, we accommodate diverse events, from intimate gatherings to large weddings.
Recognized for having Doha’s largest attached convention center, we attract numer-
ous corporate clients and event organizers.

Strong relationships with corporate clients and travel agencies ensure steady business
and group bookings. Tailored packages and loyalty programs incentivize long-term
partnerships and repeat business.

These strategies, combined with our commitment to sustainability and excellence,
make us a top choice for travelers seeking luxury and memorable experiences.

* What are your upcoming plans or initiatives?

- At Sheraton Grand Doha, we're dedicated to upholding our Green Key certification
and pioneering innovative sustainability solutions. This includes exploring renewable
energy sources and implementing advanced waste reduction programs to further
reduce our carbon footprint.

We’re also enhancing our guest experience with attractive staycation packages and
promotions aimed at both local residents and international visitors. These offerings will
showcase our luxurious amenities, unique dining experiences, and the cultural rich-
ness of Qatar, providing exceptional value and memorable experiences to encourage
repeat visits.

With our extensive and flexible event spaces, including the largest attached conven-
tion center in Doha, we will continue to attract more high-profile conferences, wed-
dings, and social events. Our innovative event packages will cater to the evolving
needs of our clients, ensuring that Sheraton Grand Doha remains a premier destina-
tion for major events.

Continuous training programs and workshops for our associates will equip our team
with the latest skills and knowledge, fostering a culture of innovation and excellence.
This ensures that our associates can deliver exceptional service and contribute to our
sustainability goals effectively.

We're intensifying our sales efforts to broaden our clientele and boost revenue
streams. By refining our strategies and forging stronger partnerships, we aim to max-
imize occupancy rates and position Sheraton Grand Doha as the top choice for leisure
and business travelers. Through targeted marketing and innovative sales initiatives,
we're confident in our ability to drive growth and uphold our industry leadership.
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Marko Jovanovic (General Manager - Sealine Beach, a Murwab Resort):

Our goal is to deliver exceptional experiences while driving growth
& sustainability in the hospitality sector

Marko Jovanovic, General Manager of Sealine Beach, a Murwab Resort, hails over 10
years of international experience in the hospitality industry with a proven track
record in managing a range of different aspects of hospitality. Being a part of this magnifi-
cent resort, he works with a great team to offer guests the best services and some of the most
unique experiences Qatar has to offer, as well as bringing his expertise in maintaining strong
customer relations and retention of guests, effective communication and well-rounded lead-
ership skills. In a Q & A with Al Bayan Magazine, Mr. Jovanovic evaluated the hospitality
sector, highlighting their strategy to always have a positive occupancy rate, expressing his
point of view regarding how travel can be more sustainable and giving us an idea about their

upcoming plans.

*The main Theme for ATM 2024 is
“Empowering Innovation - Transforming
Travel Through Entrepreneurship”. What are
you doing to achieve this?

- To achieve the theme “Empowering Innovation —
Transforming Travel Through Entrepreneurship”
at ATM 2024, we are implementing various strate-
gies. Firstly, we are fostering a culture of innova-
tion within our organization, encouraging employ-
ees to propose and implement creative ideas to
enhance the travel experience. Additionally, we
are actively seeking out partnerships with innova-
tive startups and entrepreneurs in the travel
industry, leveraging their expertise and solutions
to transform our services. Through these efforts,
we aim to revolutionize the travel experience and
stay at the forefront of industry innovation.

* How do you evaluate the hospitality sector?
The hospitality sector is a dynamic and ever-
evolving industry that plays a crucial role in shap-
ing the travel and tourism landscape. Evaluating
the hospitality sector involves a holistic approach
that considers various factors, from market trends
and customer feedback to financial performance
and sustainability practices.

At its core, the evaluation of the hospitality sector
revolves around understanding the needs and
preferences of guests, as well as anticipating
emerging trends and challenges. By staying
attuned to market dynamics and consumer
behavior, hospitality businesses can adapt their
strategies to meet evolving demands and deliver
exceptional experiences.

Financial performance metrics such as revenue,
profitability and occupancy rates provide insights
into the business’s operational efficiency and
overall  health.  Furthermore,
benchmarking against industry
standards helps identify areas of
strength and areas needing
improvement.

Operational excellence is another
key aspect of evaluating the hos-
pitality sector, encompassing effi-
cient processes, high service
standards, and effective cost
management. Embracing technol- |
ogy and innovation plays a crucial
role in enhancing guest experi-
ences, optimizing operations and
staying competitive in a rapidly
evolving landscape.

Sustainability is  increasingly
becoming a focal point for evalua-
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tion, with guests placing greater emphasis on envi-
ronmentally friendly practices and responsible
tourism. Hospitality businesses are leveraging sus-
tainability initiatives not only to minimize their envi-
ronmental footprint but also to appeal to conscien-
tious travelers and meet regulatory requirements.
In summary, evaluating the hospitality sector
requires a comprehensive approach that consid-
ers market dynamics, operational efficiency,
financial performance, technological innovation
and sustainability practices. By embracing these
factors and continuously striving for excellence,
hospitality businesses can thrive in an ever-
changing landscape and deliver memorable expe-
riences to their guests.

* In your opinion how travel can be more sus-
tainable?

In my opinion, achieving sustainability in travel
requires a multi-faceted approach that addresses
environmental, social and economic factors. This
can be achieved by promoting responsible
tourism practices such as reducing carbon emis-
sions through the use of eco-friendly transporta-
tion options, minimizing waste generation, sup-
porting local communities through community-
based tourism initiatives and advocating for fair
labor practices within the industry. Additionally,
fostering greater awareness among travelers
about the importance of sustainability and encour-
aging them to make environmentally-conscious
choices can also contribute to a more sustainable
travel industry. Overall, collaboration among
stakeholders including governments, businesses
and travelers is essential to create a more sus-
tainable and resilient travel ecosystem for future
generations.

We continuously analyze market trends
to stay ahead of the competition

* What is your strategy to always have a posi-
tive occupancy rate?

Our strategy to maintain a positive occupancy rate
revolves around a combination of proactive mar-
keting initiatives, strategic pricing strategies, and
exceptional guest experiences. We continuously
analyze market trends and consumer preferences
to tailor our marketing efforts and stay ahead of
the competition. Additionally, we implement
dynamic pricing strategies to optimize revenue
and maximize occupancy levels during peak and
off-peak periods. Furthermore, we prioritize deliv-
ering exceptional guest experiences through per-
sonalized services, innovative amenities and
attention to detail, ensuring high guest satisfaction
and loyalty. By consistently delivering value and
exceeding guest expectations, we aim to sustain
a positive occupancy rate and drive long-term
success in the hospitality industry.

* What will be your upcoming plans?
Our upcoming plans are focused on enhancing
our guest experience, expanding our market
reach and implementing sustainable practices.
’ We aim to introduce innovative
amenities and services to cater to
. evolving guest preferences and
- ™ stay ahead of industry trends.
Additionally, we plan to strengthen
our digital presence and leverage
technology to streamline opera-
' tions and improve efficiency.
Furthermore, we are committed to
implementing sustainable prac-
tices across our properties to min-
" imize our environmental footprint
and contribute to a more sustain-
able future. Overall, our goal is to
continue delivering exceptional
experiences while driving growth
and sustainability in the hospitality
sector.
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PLAN A PERFECT

SUMME
GETAWAY

Summer Packages Start from QAR 585*

Happy Family Friends’ Jet Ski & Romantic
Mondays Fun Day Chill Self-Care
QAR 50 QAR 350 QAR 150 per QAR 350 QAR 500
per person per family person per person per couple

(2 Adults and 2 children  (valid after 3:00 PM)
up to 12 years ald)

Book your stay today

www.sealinebeachgatar.com SEALINE BEACH
+974 4021 4000 Ly
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William Costley (Chief Operating Officer - TIME Hotels):
ESG has to be part of the DNA of any organization

IME Hotels have made some major announcements showcasing their refreshed
brand identity at the Arabian Travel Market. Alongside global and regional
development plans, the fast-growing hotel management company continues to offer
genuine hospitality. William Costley, Chief Operating Officer at TIME Hotels, was
among the prominent people who participated along with several of his colleagues
at the ATM. In his current role, Mr. Costley oversees the day-to-day operations of

all TIME Hotels properties, working to enhance the brand’s operational efficiency,

driving revenue growth

service. Al Bayan Magazine met Mr. Costley on the sidelines of the event and

conducted the following interview.

and maintaining high standards of personalized guest

“Experiental tourism & personalized travel are main pillars
in today’s hospitality industry”

* You have joined TIME Hotels recently. On what will you
focus in your strategy?

- The key thing that we will be focusing on is the growth of the
company and the brands that we have. We will also be concen-
trating on the Middle East market which is evolving especially that
it has become an important market for the growth of any brand.
We are witnessing many new business models within hospitality
in the Middle East and that is really the future of how hospitality
will grow in this region.

* In your opinion, what are the main pillars that the hospitali-
ty industry should be based on nowadays?

- The first one is experience. After Covid-19, people realized that
work and businesses are not the most important thing but rather
there are many things else that need to be cherised. From here,
a lot of people started traveling for experiences post Covid-19 to
try new things and check off bucket list of things that maybe they
were not doing but they realized how precious these things are.
As a result, we started witnessing experiental tourism and per-
sonalized travel not just in the Middle East but all over the world.
The second pillar is ESG. It has become critical and thus it has to
be part of the DNA of any organization. Hospitality firms must
research, measure, and track the most impactful metrics to evolve
their ESG strategy. By creating a thorough ESG strategy that is
backed by data, hospitality firms can ensure that stakeholders and
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the public are properly informed about initiatives to fulfill corporate
responsibility. ESG considerations encourage hotels to adopt sus-
tainable practices, such as energy-efficient technologies, waste
reduction initiatives, and eco-friendly building designs. ESG also
encourages hotels to prioritize social responsibility by promoting
fair labor practices, ensuring employee well-being, fostering diver-
sity and inclusion, and contributing. Moreover, ESG factors
prompt hotels to establish strong governance structures, imple-
ment ethical business practices, and ensure accountability in
decision-making processes.

» To what extent are you responding the working conditions
and labour laws that certain countries in the region are
imposing such as Saudization and Kuwaitization?

- When a government mandates anything, we have to respond
and obey. The key thing is to succeed in retaining the employees
regardless of their nationality. One has to put a clear strategy with
respect to how to retain employees rather than training them and
then they go to somewhere else. Thus, retention of talent is very
important and that is the culture one builds within an organization.
| believe that the main goal of any company should be providing
and creating a good working environment that motivates employ-
ees to come to work every day.
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experiér—a@ \ ething special for every exploring
traveler. Enjoy exclusive perks offered by each property and
immerse yourself in unmatched hospitality to create everlasting
summer memories.

o S RESORTS
Book your JAcation now at jaresortshotels.com, (0O jaresorts SHOTELS
email reservations@jaresorts.com or call 04 814 5555 JAresortshotels.com
T&Cs apply

DUBAI - SEYCHELLES - MALDIVES
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John Raffoul (General Manager - Cheval Maison The Palm):

The Q1 of 2024 has been phenomenal
We are number one in terms of reputation

ohn Raffoul, General Manager of Cheval Maison The Palm, has over 20 years of experience in
J the hospitality industry, covering various aspects such as sales and marketing, F&B, banquets,
pre-openings, renovations, and takeovers. He is a graduate of the International Hospitality
Management Program (IHMP) by AccorHotels, a prestigious certification that demonstrates his
competence and excellence in managing hotels and resorts. As a General Manager, Mr. Raffoul
oversees the operations and performance of the property, ensuring customer satisfaction, revenue
growth, profitability, and quality standards. He leads and develops a team of professionals, foster-
ing a culture of collaboration, innovation, and empowerment, as well as implementing sales and
marketing strategies, overseeing the F&B operations to make sure it fits with the guest journey, and
building relationships with key stakeholders and partners. Mr. Raffoul, who has been featured at
Hotelier ME top 100 GMs power list 2022 and shortlisted top 10 best GM ME, is always passion-
ate about transforming businesses, creating memorable experiences, and mentoring others.
Following is the interview conducted with Mr. Raffoul during the Arabian Travel Market.

We score high in green tourism

« To what extent are you focusing on sustainability at Cheval Maison The Palm?

- We definitely are part of that and we take pride in what we are doing. Sustainability is
key for our guest and employees across all our brands and properties. We are part of
Green Tourism Program that basically tracks our sustainability, and recently we, at
Cheval Maison The Palm, were granted the bronze level at the Green Tourism for the
initiatives that we have taken to make sure we are sustainable and following the guide-
lines of green tourism. Also, across all our brands in London and Edinburgh we score
high in green tourism.

Therefore, Cheval Collection’s sustainability policy is an extension of our core values
and beliefs. Its aim is to demonstrate, for guests, for our team and for our suppliers, our
on-going commitment to managing our environmental impact and to continually work-
ing on ways to improve and enhance our surroundings. Cheval Collection’s five-year
roadmap for ESG (Environment, Social, Governance) includes a series of targets
around key focus areas, including waste monitoring, carbon emissions, employee well-
being, supply chain management and resource consumption. We try to minimize
waste by evaluating operations and ensuring they are as energy efficient as possible,
minimize emissions through the selection of renewable sources of energy, minimize
energy consumption through building management systems optimization, actively pro-
mote recycling, both internally and amongst guests and suppliers, source and promote
a product range with a minimal environmental impact, meet or exceed all the environ-
mental legislation that relates to the company, as well as ensure the wellbeing of our
guests and employees correlates with Company sustainable activities and promote
corporate responsibility regarding the environment and community impacts. We also
take initiatives with the local market by collecting and sending the cans at the end of
the month to be recycled, and we do clothes donations as part of our monthly initia-
tives to make sure we give back to the community. Furthermore, we educate our guest
by informing them about all the initiatives that we take so that they can be part of it. In
the bedrooms, the bins are sustainable where we have bins for recyclable materials
and other items to make sure we educate the guests and get their support whenever
they stay with us. Also, all our bathroom products are ecofriendly. This goes in line with
DTCM initiatives, noting that we are part of the Dubai Municipality portal where we
record on a monthly basis our recycling items, glass, cans, carbon footprint, etc... in
the portal to make sure we are in line with the guidelines and directives of the Dubai
Municipality. It is worth mentioning that we are planning to adopt an in-house water fil-
tering system so we can provide guests with freshly fil- T

tered drinking water, as already happened at our prop- 4
erties in the UK.

* How much the Dubai Tourism Authority is
supporting the hotels and the hospitality
industry as a whole?

- Definitely, the Dubai Tourism Authority plays a big
role driving this and they are putting lots of rules
and regulations in order to make sure hotels,
guests and team members are following. During
COP28, there was a lot of exposure on sustain-
ability, renewable energy, 2030 vision and all the
guidelines and regulations that came out from this
to supporting the environment. We, as a brand,
take part of that and make sure we are in line with
the same guidelines that Dubai has put for the
environment to ensure we follow. We also do get
audited where audit teams come to our hotel and
check our 19 sustainability points to make sure we
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are in line with that and if not then we have to take actions and accordingly we
report back and rectify it.

* What were your main achievements since you handled the management
of Cheval Maison The Palm?

- No doubt that being granted the Green Tourism bronze level has been a great achieve-
ment for the team in general. I've been with the company for the last six months and there
was a lot that actually happened in terms of guest online reputation where we managed to
drive even more positive reviews and we pushed the ranking up. We are number one when
it comes to reputation based on the feedback that we get from the guest. Moreover, we
managed to the level our financial results for 2023 and | was part of driving that process.
The first quarter of 2024 has also been phenomenal especially that we delivered the expec-
tations. In addition, the market has been great and we are trying to take advantage of that
as much as possible to make sure we meet the expectations. Furthermore, we focused on
promoting and taking care of the team members so we managed to identify after a year of
operation some of the successes that the team members managed to achieve and we high-
lighted that on a brand level. We also promoted couple of our team members so there is a
lot of engagement and employee recognition to make sure all the staff is happy because of
the team members weren't happy, we would not be able to deliver.

We want to grow in UAE & the region

» Do you have any expansion plans in the region?

- Absolutely, we are bold and want to grow in the region especially that it has lots
of potential. We are keen to grow further within the UAE and across the GCC.

It is worth mentioning that we have signed a partnership agreement with Ladun
Investment Company for the construction and operation of Cheval Ladun Living —a tower
featuring luxury hotel apartments situated on King Fahd Road (near King Abdullah
Financial Center) in Riyadh. The partnership marks the first project of Cheval Collection
in Saudi Arabia, and will feature 130 residential units of various sizes, from one to three
rooms, along with amenities including a gym, swimming pool, and sauna. Construction
of the tower with a total cost of up to 300 million Saudi riyals (£63.8m) — is set to com-
mence this year, with expected completion in 2027. We are thrilled to collaborate with
Ladun Investment Company for this venture, giving us an opportunity to contribute to
Saudi Arabia’s dynamic hospitality industry. The growing demand for fumished apart-
ments presents an opportunity to strengthen the Cheval Collection brand, leveraging our
decades-long expertise in luxury-serviced apartments. We will also open Cheval Maison
— Dubai Expo City in 2025. It will be one of Cheval
Collection’s largest properties, with 150 luxury hotel
apartments, including studios, one-and two-bedroom
units and two royal suites, a rooftop pool, meetings and
events spaces as well as a restaurant and bar, brasserie
and coffee shop. Located alongside the iconic Al Wasl
Plaza, Cheval Maison — Expo City Dubai is a repurpose
of the showpiece Leadership Pavilion that hosted world
leaders during EXPO 2020 and COP28. It is currently
undergoing a full refurbishment. It will be a key mile-
stone in our business expansion, reinforcing our com-
mitment to the region — and our role in contributing to
government tourism goals. Dubai is firmly established
as a world-leading, pioneering tourism hub, and we are
proud to be part of the city’s growth, diversification
and accomplishments.  Therefore, as Cheval
Maison - The Palm Dubai celebrates a tremen-
dous first year of operation, we are anticipating the
same success from our upcoming opening in
Dubai’s prestigious Expo City.
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Golf Hotel Ain Sokhna - Egypt

Sea Club Hotel Ain Sokhna - E
B T ey

gypt

T,

Stella Di Mare - Mauritius

Stella Di Mare Hotels & Resorts

The stunning collection of Stella Hotels

Ain Soukhna: sales.admin@stelladimare.com | +20 22 314 5375
Sharm El Sheikh: info@stelladimaresharm.com | +20 128 043 4341
Dubai Marina: info.dubai@stelladimare.com | +971 4 563 5555
Mauritius: sales.admin@stelladimare.com | +20 22 314 5375

Visit our website

www. stelladimare.com



RAT-.1G "HE SUCCESS OF EXCELI ENCE

T YES

| assess the performance Of employ several strategies.
Dubai’s hospitality sector e 2 . Firstly, we collaborate with

primarily through the analysis
of tourism ftraffic and visitor num-
bers. Post-COVID-19, Dubai
Tourism has launched numerous
initiatives to revitalize tourism,
positioning Dubai as a safe and
attractive destination. These
efforts have significantly boosted
visitor traffic, with arrivals more
than doubling between 2023 and
2024. This remarkable increase
in tourist numbers serves as a .

clear indicator of the sector's From RIGHT: ANTOINE SAYEGH AND MOHAMMED IQBAL

robust recovery and growth,
reflecting the effectiveness of strategic measures taken
to attract and accommodate visitors.

* In your opinion, what measures can be taken to
make travel more sustainable?

- To promote more sustainable travel, we are imple-
menting initiatives similar to those of the Dubai gov-
ernment, aimed at reducing operational costs. By
adopting energy-efficient systems and sustainable
practices, we can lower expenses and, in turn, offer
guests five-star facilities
at four-star prices. This
approach not only bene-
fits the environment but
also makes luxury travel
more affordable and
accessible. T s
* What strategies do
you employ to maintain
consistently high occu-
pancy rates?

- To maintain consistently § temne

Dige T3

high occupancy rates, we wa

Y Y () Olds = TN saall = Loleais¥l oLl

ﬁ WORLD GM AWARDS
WINNER CERTIFICATE

i epprerintion of excellent evuics, comenltment ard oot bution o houe mode by
thet ndusiry ousr he igenr dnd udsning e Waeld G Aweeds 2073 jor the cotegaery of

Dubai Tourism to explore and
promote new travel destina-
tions, ensuring we align with
customer expectations and
market trends. Additionally, we
continuously upgrade and
maintain our facilities to exceed
guest expectations. By offering
competitive and economical
pricing within the area, we
ensure that guests enjoy high-
quality, five-star amenities at
more accessible rates, enhanc-
ing their overall experience and
encouraging repeat visits.

Our new voice-activated system enhances
overall guest satisfaction & comfort

* What are your upcoming plans or initiatives?

- We are excited to announce the implementation of an
innovative technology this year. Our new voice-activat-
ed system will allow guests to control various aspects
of their stay from the comfort of their bed. This includes
adjusting room lighting
and AC temperature,
ordering meals, and
arranging transportation
to any destination in
Dubai. This cutting-edge
system provides a seam-
less and convenient
experience, eliminating
the need for any physical
gadgets or technology,
thereby enhancing over-
all guest satisfaction and
comfort.

ATM 38



/" arabian
3-‘-:1.1 q travelmarket

Mohammed Igbal, CHA, MBA
(General Manager-Khalidia Palace Hotel Dubai by Mourouj Gloria):

We offer guests five-star facilities at four-star prices

t Khalidia Palace Hotel Dubai by Mourouj Gloria, their goal is to offer guests the best

value for their stay. They have introduced concepts that allow their guests to enjoy five-
star facilities and services while benefiting from the affordability typically associated with
four-star hotels. This approach ensures that their guests receive top-tier luxury and comfort
without breaking the bank. They strive to provide a sophisticated and refined ambiance that
appeals to travelers seeking elegance and value.
Dubai is a highly competitive market, but they maintain their edge by being both economical
and luxurious. Their prime location in the historic district of Deira, combined with spacious
and stylish rooms, creates a chic metropolitan setting perfect for both business and leisure
travelers. They focus on offering personalized services, modern amenities, and a relaxing
environment, providing their guests with an oasis of comfort amidst the city’s hustle and bus-
tle. This balance of cost-effectiveness and high-quality service makes them competitive with-
in Dubai.
Mohammed Igbal, General Manager of Khalidia Palace Hotel Dubai by Mourouj Gloria, is a
well-seasoned, experienced hotelier, and certified Hotel Administrator from the American
Hotel & Lodging Educational Institute. He holds an MBA degree from the University of
Wolverhampton and an Executive Diploma in International Business Management from
Pearson Assured while being a certified Hotel Revenue Manager from Cornell University,
bringing more than two decades of hospitality experience within the MENA region.
Throughout his career, Igbal has been involved in numerous pre-opening hotels across the
GCC, building a culture of excellence whilst driving performance and developing strong
teams. Al Bayan Magazine met Mr. Igbal on the sidelines of ATM and conducted the follow-
ing interview.

* The main theme for ATM 2024 is “Empowering
Innovation - Transforming Travel Through
Entrepreneurship”. How are you contributing to
achieving this goal?

- At Khalidia Palace Hotel Dubai by Mourouj Gloria, we
are dedicated to supporting the government’s initia-
tives to empower innovation within the travel industry.
We actively implement policies that promote sustain-
ability through energy-efficient systems, waste reduc-
tion programs, and sustainable sourcing. To enhance
the guest experience, we have integrated advanced
technologies, allowing seamless online reservations
and payments, mobile check-ins, and digital keys.

ATM 39

Soon, we will introduce mobile ID scanning, enabling a
fully contactless check-in process. These efforts not
only align with the theme of ATM 2024 but also set a
benchmark for innovation and excellence in the hospi-
tality industry, providing our guests with a superior and
modern experience.

* How do you assess the performance of the hos-
pitality sector?

- The Dubai Tourism, immediately after the Covid-19
impacts, has made a lot of efforts in improving the
movement traffic to Dubai. We have seen traffic almost

more than double between 2023 and 2024.
o ki
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JWMARRIOTT

MUSCAT

STAY IN THE MOMENT™

Immerse in an inspiring stay at JW Marriott Hotel Muscat, where
you can unwind, relax, and enjoy enriching experiences. Spread
your wings to explore 304 spacious rooms and suites, sophisticated
resort facilities, four carefully curated dining outlets, spacious
meetings and event spaces. Unwind at Spa by JW while the little
ones delight in Family by JW experiences.

For more information and for reservations,
visit www.jwmarriottmuscat.com
or call +968 2492 0000
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An Unforgettable Experience

OLIVIER THOMAS
GENERAL MANAGER HOTEL DE PARIS MONTE - CARLO

A standout experience was the body massage at Thermes Marins Monte-Carlo, a sanctuary of wellness that left us feeling rejuvenat-
ed and pampered. Evening drinks at Le Bar Américain provided the perfect backdrop for reflecting on the day’s experiences while enjoy-
ing expertly crafted cocktails in an elegant setting.

Our stay culminated with a delightful lunch at Café de Paris Monte-Carlo before our departure. The flawless service, attention to detail,
and genuine warmth of the staff at Hotel de Paris Monte-Carlo ensured that every moment was memorable.

In summary, our visit to Hotel de Paris Monte-Carlo was an extraordinary experience that epitomized luxury and hospitality. The metic-
ulously planned itinerary by SBM allowed us to enjoy the best of what Monaco has to offer, from exquisite dining to indulgent relaxation.
We left with a deep appreciation for the impeccable service and unforgettable experiences provided by Monte-Carlo Société Des Bains
de Mer. This trip was not only a testament to the exceptional quality of SBM’s properties and services but also an insightful glimpse into
the business acumen that has made SBM a leader in luxury hospitality.
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Luxutious Escape to Hotel de Paris Monte-Catlo:

In May, Al Bayan Magazine, along with other media, had the
privilege of being invited by Monte-Carlo Société Des Bains de
Mer (SBM) thru PRCO Dubai to experience the iconic Hotel de Paris
in Monte-Carlo for three nights. Owned by the Monegasque royal
family and LVMH, SBM boasts a portfolio of the most prestigious
hotels, spas, and dining venues in Monaco. Additionally, SBM is
renowned for organizing world-class events such as the Formula 1
Grand Prix, Rolex Masters, and the Bal de la Rose. . : . N
Our journey began with a seamless transfer from Nice M — b e
International Airport to the Hotel de Paris Monte-Carlo. Upon s PR 3 ": :E-..—»..-‘;*'EE_
arrival, we were greeted with a warm welcome and swift check- ;
in, setting the tone for the exceptional hospitality we were to #
experience throughout our stay.
The meticulously crafted itinerary by SBM was a perfect blend of
relaxation, luxury dining, and exploration. We indulged in a §
delightful brunch at Le Deck at the Monte-Carlo Beach Hotel, a
serene location that offered both delicious cuisine and the
opportunity to unwind by the beach. Evenings were equally &=
enchanting, with exquisite dinners at renowned restaurants like e
Coya Monte-Carlo and Café de Paris, each offering unique culinary delights and a vibrant atmosphere.

Throughout our stay, we enjoyed gastronomic experiences at Michelin-starred restaurants, including a memorable lunch at Le Grill and
a sophisticated dinner at Amazonico. These dining experiences showcased the exceptional culinary standards that SBM properties are
known for, making each meal a highlight of our trip.

Afternoons were reserved for leisure, allowing us to indulge in the luxurious amenities of the Hotel de Paris and explore the charming Principality.
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TRAVEL LIKE YOU LIVE.

At Residence Inn by Marriott Sheikh Zayed Road, a suite is more than just a room - it's a
space for you to spread out, open up and be yourself. With its newly renovated rooms,
fully equipped kitchens, and spacious living areas, our hotel ensures that every guest
feels right at home, enjoying comfort and convenience throughout their stay.

- -— -
Residence INN u] -,;.;,.E
BY MARRIOTT 1 L]
e L o
Residence Inn by Marriott Sheikh Zayed Road, Dubai Residence Ny

Q 497142150222 o 1:'_',
< info@residenceinnszr.com ,
Marriott.com/DXBSZ _.': d E

O MEMBER OF MARRIOTT BONVEY
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Dream weddings in the making at The Nile Ritz-Carlton, Cairo

!

wud ik

At The Nile Ritz-Carlton, Cairo our wedding planning experts are committed ﬁ

to create the wedding day of which you have always dreamed of. From the

earliest stages, all the way to your big day, every detail - no matter how

seemingly insignificant - is attended to. Inside and out, the timeless 5-star THE NILE RITZ - CARLTON
luxury hotel, offers the ideal setting for the perfect wedding; from initmate CAIRO

gatherings to grand celebrations. Your dream, our passion!
ritzcarlton.com/cairo
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= Staycation

Package

Up to 25% DISCOUNT
ON ROOMS & SUITES

PN R R R R I i i i
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PR R R RN I
e e T TR R R RN

Package for 2 persons includes:
e Breakfast for 2 persons
*Book the Guest Room type and have a FREE upgrade to Deluxe Room
* 25% discount on Food & Beverage (excluding shisha & tobacco)
* 25% discount on laundry

Terms & Conditions
* The above benefits cannot be used in conjunction with any other existing promotion or exchanged for any other service or cash.
» Advance booking is required and subject to availability

For bookings, call +971 4 343 0000 or email reservations.mhd@habtoorhospitality.com

Metropolitan Hotel Dubai, Exit 41, Al Thanya Street, Dubai, UAE, P.O. Box 31588, Sheikh Zayed Road
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André Erasmus (General Manager - Hawar Resort by Mantis):

André Erasmus, General Manager of Hawar Resort by Mantis, is a hospitality
executive with extensive international experience in luxury hotels and resorts,
including nine successful pre-openings, five in China. He ensures brand values are
upheld throughout the organization, focusing on bottom-line profits while protect-
ing brand integrity and supporting staff. Dedicated and motivational, his inclusive
management style enables effective communication at all levels of the company. He
excels in reducing risks, increasing opportunities, and driving growth. Al Bayan
Magazine met Mr. Erasmus during the Arabian Travel Market, to discuss the
upcoming Hawar Resort by Mantis, its luxury features, sustainability efforts, and

strategic tourism plans.

* What are the main features of your hotel?

- Hawar Resort by Mantis is a ground-breaking
tourism development on Bahrain’s Hawar Island.
In partnership with Edamah, the real estate arm of
Bahrain Mumtalakat Holding
Company(Mumtalakat), this project marks a new
era of luxury, eco-tourism, and adventure in the
region. Set to open in Q3 2024, the project is
expected to draw visitors from around the world,
signaling a major strategic push by the
Government of Bahrain to develop Hawar Island
into a tourism destination that complements the
offerings of the Kingdom’s main island.

Situated on the west coast of Hawar Island,
Hawar Resort by Mantis will be surrounded by a
wildlife sanctuary, making it one of the first envi-
ronmentally focused projects of its kind in the
Middle East. The resort will feature 102 keys,
including luxury accommodation units, five dining
concepts; and extensive sports and leisure facili-
ties.

For those seeking a slower pace, a luxury spa and
wellness centre spanning 1,500 square metres
will be available to guests. Its design is inspired by
the natural elements and rich culture of Bahrain’s
islands. Treatment rooms at the spa will have
views of the Arabian Gulf, and travelers will be
able to enjoy thermal experiences, fitness class-
es, and an outdoor fitness studio.

Additionally, several partnership agreements are
expected to be signed, further adding to the
resort’s offerings. Highlights include an Adventure
Park with exciting activities, the Bear Grylls
Survival Academy, a waterpark with thrilling rides,
and other outdoor activities designed to cater to
adventure and sports enthusiasts. The Survival
Academy, offered in collaboration with UK televi-
sion presenter and survival expert Bear Grylls, is
designed to challenge and excite visitors with a
range of activities that test their resilience and
outdoor skills.

Sustainability is a core
part of our DNA

* To what extent will you be focus-
ing on sustainability?

- Since 2018, Accor and Mantis have
worked together to welcome guests in |
authentic, eco-friendly resorts and §
lodges while prioritizing sustainability.
Sustainability is one of our main pillars
and is embedded in our DNA. Hawar
Resort by Mantis is of great strategic
importance to the Kingdom, reflecting
our vision to promote sustainable
tourism while showcasing Bahrain’s
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natural beauty and preserving it for future gener-
ations.

The hotel's world-class offerings will be a major
addition to the Kingdom'’s tourism landscape. We
have seen a significant shift among global travel-
ers, with people becoming more aware of the
planet’s well-being and making travel choices with
sustainability in mind. With our focus on curated
destinations inspired by culture, conservation,
community inclusion, and sustainable adventures,
Mantis is the ideal brand to support this transition.
Located 30 minutes from Bahrain’s main island,
Hawar Island is an outstanding destination recog-
nized by UNESCO for its natural history. Its pris-
tine environment has been virtually undisturbed,
resulting in a vibrant ecosystem that will appeal to
nature lovers and adventure seekers.

Guests visiting the island will be treated to a
diverse range of wildlife, such as sand gazelles,
vibrant coral reefs, and endangered dugongs.
Birdwatchers will be delighted by the various
migratory birds, including Socotra cormorants.
Additionally, guests can stay in overwater villas
with direct access to the sea, enjoying exception-
al service and the island’s stunning natural sur-
roundings.

The development of the Hawar Resort by Mantis
follows a sustainable and environmentally aware
approach, respecting the unique environment of
the island. Initiatives such as waste sorting,
biodegradable waste reuse, and water and ener-
gy conservation technologies will minimize the
project’s environmental impact. The property will
also feature separate areas for relaxation and
adventure.

* Can you tell us more about Mantis?

- Mantis is a leading conservation-focused hotel
brand with eco-lodges, waterways, and curated
eco-resorts located in remote destinations.
Sustainable travelers have been enjoying eco-

tourism, safaris, and adventure travel with Mantis
since it was founded by global entrepreneur and
conservationist Adrian Gardiner in 2000.

Rooted in conservation, Mantis pursues sustain-
able business practices and develops tourism
products that are respectful of the environment
and communities in which they operate.
Recognised for its pioneering work in develop-
ment, management, marketing, education, and
conservation, Mantis’s business model combines
responsible tourism, conservation, and adven-
ture, which translates to one-of-a-kind travel
experiences.

Whether small and intimate or vast and complex,
on a sweeping African plain, in a bustling city, or
in the midst of a forest, each is an exceptional
place for guests to find themselves. While unique-
ly different in the experiences they offer, all are
linked through a collective ambition to be extraor-
dinary; to be rare in a world that mass-produces
sameness. Mantis consistently curates, collects,
and discovers destinations and experiences that
stir the soul, defy expectations, and live in the
heart forever.

Mantis is part of Accor, a world-leading hospitality
group offering experiences across more than 110
countries, over 5,600 properties, 10,000 food &
beverage venues, wellness facilities, and flexible
workspaces. It is also a participating brand in ALL
- Accor Live Limitless — a lifestyle loyalty program
providing access to a wide variety of rewards, ser-
vices, and experiences.

* What kind of tourism will you focus
on?

- We have a multi-pronged strategy.
First and foremost, it will be local
Bahrainis, but as you know, Bahrain is
centrally located within the Gulf region.
It is very close to the UAE, Saudi
Arabia, and Qatar. So, we will definite-
ly be focusing on attracting visitors
from all the GCC countries. Also, what
surprised us the most is the enthusi-
asm we have received from European
and American operators. Accordingly,
we hope to play a part in putting
Bahrain on the map where it should be.
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Joseph Karam (COO - Ishraq Hospitality)
The hospitality industry protects its very existence

by working in harmony with the environment

oseph Karam, Chief Operating

Officer at Ishraq Hospitality,
declared that the Ishraq Hospitality,
which is part of Mohamed and Obaid
Almulla Group, has over 100 years
combined hands-on hospitality experi-
ence both regional and international
as well as direct access to the indus-
try’s leading influencers and stake-
holders, stating that Ishraq Hospitality
has developed a balanced portfolio of
franchises and managed properties
covering limited service, 2-star, 4-star,
5-star and extended limited stay prop-
erty segments, focused on the vibrant
and attractive Dubai market, indicating that each hotel reflects the true essence of
hospitality with the guests receiving personalized attention and service, assuring
that their style is global with a touch of local traditions and values. He further pro-
claimed that they have started signing contracts to manage other owners’ hotels
among which is the Crowne Plaza Batumi Beach Hotel, revealing that they will
start managing it hopefully in the first quarter of 2025. On the other hand, Mr.
Karam said that Dubai is one of the fastest countries which have recovered from
Covid-19 in a tremendous way, affirming that 2023 was a top performing year,
highlighting the benefits of sustainability in hospitality. “The hospitality industry
must ensure it works in harmony with the environment and is mindful of its social
and economic impact by not overconsuming resources, working to conserve bio-
diversity, not polluting, and respecting local communities and workers. In doing so,
the industry protects its very existence”.
Mr. Karam disclosed that they, at Ishraq Hospitality, always try to stay in the
pace and compete especially through implementing sustainability and hiring
new young graduates as well as providing good offers and packages and par-
ticipating in the major exhibitions and roadshows.

THE CHEDI &

THE ULTIMATE
SUMMER ESCAPE

Dr. Rachid Chemmaa (Central Hotels & Resorts)
2024 will be stronger than previous years

r. Rachid Chemmaa, Cluster General

Manager at Central Hotels & Resorts,
stated that the mindset of the group is to
ensure that they empower their human cap-
ital in order to get the strategies aligned with
the tactics that they do. “Central Hotels &
Resorts is growing and contributing widely
into Dubai in terms of hosting the visitors
and assuring that they have a memorable
stay”. He further proclaimed that the perfor-
mance of the hospitality sector post Covid-
19 has been exceptional and the recovery
has been extremely quick, indicating that
they have taken advantage of that in order
to transform the way things have been
done before, revealing that the power of
spending has not slowed clown, assuring that although they suffered from the increase
of prices; yet, they didn't pass that to their customers in order to encourage traveling.
“We have taken a lot of initiatives on staycations and 2024 will be stronger than previ-
ous years and even higher than pre-pandemic levels”. On the other hand, Dr.
Chemmaa said that there are a lot of initiatives that have been taken already to make
travel more sustainable, declaring that they have integrated innovative sustainable
practices across their properties to uphold environmental stewardship and promote
responsible tourism such as the transition to eco-friendly wooden key cards, environ-
mentally friendly F&B practices, and sustainable waste management efforts, highlight-
ing how technology enhances guest experiences and sustainability. “Technology
enhances guest experiences through personalization, efficient operations, and digital
communication. It also promotes sustainability by enabling energy and resource opti-
mization, implementing eco-friendly practices, and collecting real-time feedback for
continuous improvement”.
Moreover, he mentioned that Central Hotels & Resorts will announce upcoming
projects in travel innovation, including smart destination management systems for
optimized tourist experiences, virtual reality tours for remote exploration,
blockchain-based platforms for secure bookings, sustainable tourism initiatives pro-
moting conservation and community empowerment, eco-friendly urban trans-
portation options, and space tourism ventures offering unique experiences
beyond Earth’s atmosphere.

£14 Shakespeare 50, Katara Culiaral Village, Dok, Cutar.
Far maie wdoriudion, pless call <974 4044 7777
af vislt www chedikatan.com
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Moussa El Hayek (COO - Al Bustan Centre & Residence):

We will present a modern
to our clients

oussa El Hayek, Chief Operating Officer of Al Bustan Centre &

Residence, is a seasoned hospitality executive with a career
spanning four decades. His interest in the hotel sector began at a young
age, having been born in Lebanon. He realized his passion for assisting
others as a young trainee and went on a road that would lead him to
become a recognized figure in the profession. After obtaining
experience in Jordan, Saudi Arabia, and Kuwait, Mr. El Hayek moved
to the UAE in 1983 to take the position of Sales Manager at the famed
Hyatt Regency in Dubai. Since then, he has enjoyed a successful career
and has held important roles in prominent businesses all throughout
the area. The motivation behind Mr. El Hayek’s success has been his
commitment and love for the hospitality sector. Meeting individuals
from other countries and origins gives him tremendous satisfaction and
has expanded his professional life and extended his perspective.
Al Bayan Magazine met Mr. El Hayek on the sidelines of the Arabian
Travel Market and conducted the following interview.

and eco-friendly product
during 2024

“We emerged as a favorite destination for tourists & carved our name in the MICE industry”

¢ The main theme for ATM 2024 is “Empowering Innovation —
Transforming Travel Through Entrepreneurship”. How are you
contributing to achieving this goal?

- Al Bustan Centre & Residence has been participating in ATM for the 27th
time and we believe it is a platform where we reconnect with our travel part-
ner, end users and tour operators. Thus, this show is very important to pre-
sent and showcase what’'s new at our hotel and to appreciate our partners
for their support over the years.

* How do you assess the performance of the hospitality sector?

- | believe year-on-year the hospitality sector has approved to be a very pro-
gressive sector and every year we witness at least between 22 and 25 new
hotel establishments being introduced to the market. | reckon that Dubai
now has about 150 thousand hotel rooms and this gives it the edge to cater
to a very big international events due to the large inventory that it has.

* In your opinion, what measures can be taken to make travel more
sustainable?

- The more you give your clients extra services and facilities as well as flex-
ibility and rewards, the more you will gain repeated guests as they will come
back again and encourage other people to come with them also.

« What strategies do you employ to maintain consistently high
occupancy rates?

- This depends on the supply and demand. When the hotel feels that the
demand is a bit lower, it needs to encourage more incentives to the clients
and introduce more packages to attract different level of price categories. By
doing this, it will get more business and have better occupancy all year
round.

* What are your latest achievements?
- We have been in this market for the past 27 years and every couple of

Y Y () Olds = TN saall = Loleais¥l oLl

years, we used to make partial renovations and upgradations to the prod-
uct. This year we have conducted a major renovation that will enable us to
present a completely new modern and eco-friendly product to our clients.
We have changed all our movable furniture, electronics, lighting, etc... to
brand new ones, noting that we have already completed 50 percent of our
total inventory and the rest will be ready most probably by the mid of July.

* What are the main characteristics and features of Al Bustan
Centre & Residence?

- Established in 1997, Al Bustan Centre and Residence has closely wit-
nessed the rise of Dubai as a hub for tourists, and alongside played an emi-
nent role in catering to its guests. It emerged as a favorite destination for
tourists, especially the ones on business and carved a name for itself in the
MICE Industry. The property earned its great reputation from its loyal cus-
tomers and good market segments. The reason behind its success is its
drive to stay up to date with time and the changing trends of its guests.
Al Bustan Centre and Residence offers 640 rooms and suites to its business
and leisure guests. Every room is equipped with a kitchenette, basic appli-
ances like a cooker, toaster and refrigerator, dining and living space. A fam-
ily of four can comfortably stay in a two-bedroom apartment and enjoy their
time together. Business travelers can attend to their guests at ease in the
living area. We also offer a free Laundromat service to our guests.
Moreover, Al Bustan Centre & Residence has always presented a luxurious
setting for its guests on account of its spacious lobby, meeting rooms and
business centre, amazing dining options at the Fountain Café & Restaurant,
Food Court, and large number of retail outlets. It is worth mentioning that we
have always kept ourselves up-to-date with the latest innovation in the mar-
ket and at pace with the heightened guest expectations. We also try to
change as per the market trend in order to offer superior quality products to
all our guests.

L%
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WELCOME HOME

Redefine.
Reimagine.
Rediscover.

Come home to
experience the
transformation

Soon...

Connect with us

Tel: +o71 4 2630000
Email: albustan@emirates.net.ae
www.al-bustan.com

Al Nahda Road, Al Towar P.O. Box: 20107
Al Glusais, Dubai, UAE.
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From coast to coast:
Royal Caribbean rolls out new short getaways to the troplcs in 2025-26

etting away from coast to coast just got easier with Royal Caribbean International, part of

the Royal Caribbean Group. Vacationers are in for more ways to pack big adventures into
short getaways with the latest lineup of Royal Caribbean International’s 3- to 6-night vacations
to the Caribbean and The Bahamas. The island-hopping adventures in 2025-2026 start in six
U.S. cities across Florida, California and Texas, from the latest Oasis Class ships, Utopia and
Wonder of the Seas, in Orlando (Port Canaveral) and Miami, Florida, respectively; to fan-
favorites Navigator and Hollywood newcomer Quantum of the Seas in Los Angeles. Plus, the
lineup of Enchantment, Explorer, Freedom, Jewel, Liberty and Mariner of the Seas brings sig-
nature experiences to Tampa, Florida; Orlando (Port Canaveral), Miami and Fort Lauderdale,
Florida; and Galveston, Texas.
Vacationers will have a wide range of sun-soaked destinations to choose from, including Royal
Caribbean’s award-winning private destinations, Perfect Day at CocoCay in The Bahamas
and Labadee, Haiti. From 14 next-level waterslides in Thrill Waterpark to the island’s first
adults-only oasis, Hideaway Beach, there are all kinds of adrenaline-pumping thrills and ways
to chill on Perfect Day at CocoCay. Labadee, located along the north-
ern coast of Haiti, is a slice of paradise with five stunning shorelines
and beautiful mountain backdrops. Experiences range from taking in
once-in-a-lifetime views on Dragon’s Breath Flight Line, the world’s
longest overwater zipline, to kicking back on white sand beaches and
exploring rich culture while meeting local crafters and artisans.
Families and travelers of all ages can also have their pick of idyllic
locales across the eastern and western Caribbean, including Puerto
Plata, Dominican Republic; Roatan, Honduras; Cozumel, Mexico; St.
Johns, Antigua; and more. |
Mohamed Saeed, Managing Director, Royal Caribbean International,
Celebrity Cruises, Azamara & Silversea Cruises — Middle East, says:
“Vacationers have a wide range of sun-soaked destinations to choose
from, including Royal Caribbean’s award-winning private destina-
tions, Perfect Day at CocoCay in The Bahamas and Labadee, Haiti”.
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Elias Chakhtoura

(Cluster General Manager - Fairmont Ajman & Fujairah Beach Resort):

Fairmont is all about the service culture

lias Chakhtoura, Cluster General Manager of Fairmont Ajman and Fairmont Fujairah Beach

Resort, brings with him a wealth of experience and expertise garnered from a distinguished
international career spanning Europe, the United States, Canada, and the UAE. He began his jour-
ney in hospitality in 1999, demonstrating his expertise in various renowned establishments. His
impressive career includes key roles, managing diverse hotel operations, including F&B, outlets,
and guest services. He is renowned for his ability to enhance guest experiences and implement
effective cost control measures, ensuring both guest satisfaction and financial performance are at
their peak. Under his leadership, the two hotels look forward to a promising future, providing
warm hospitality and outstanding service and memorable stays for their guests as well as ensuring
guests’ experiences are not simply comfortable, but truly exceptional. Al Bayan Magazine met
Mr. Chakhtoura during the Arabian Travel Market and conducted the following interview.

“Being an entrepreneur and focusing on sustainability are essential to be different & innovative”

* What are the main characteristics and features of Fairmont Ajman &
Fujairah Beach Resort?

- Fairmont Ajman is a beachfront 5-star hotel situated in Ajman, just 30 minutes
away from the bustling metropolis of Dubai. Combining hospitality and elegance
with a deep connection to natural surrounds, Fairmont Ajman promises exception-
al cultural, leisure and dining experiences in a truly spectacular setting. Featuring
252 guest rooms and suites complete with ample space and breathtaking views of
the Arabian Gulf, Fairmont Ajman presents travelers with all the comforts of home,
alongside world-class service. With its 8 restaurants and lounges, an infinity pool,
kid’s club and pool, 200 square meter beach front and water sports, the hotel offers
the perfect setting for an unforgettable family staycation. Memories are made at
Fairmont Ajman, guests can enjoy indulgent mornings by the infinity pool with
sweeping views out to sea, and leisurely, toes-in-the sand beach afternoons sipping
a cocktail or coffee. Also, extraordinary golfing facilities are available at Al Zorah
Golf Club, and our fitness center provides the ideal opportunity for successful work-
outs. Guests can also encounter the pinnacle of resort-style dining with an abun-
dance of upscale restaurants and bars such as Kiyi, Gioia, Spectrum and Salt &
Sea, and feel fully revived with transformative spa treatments at Wellbeings Holistic
Healing, where we combine holistic wellness experiences with luxury spa treat-
ments resulting in a complete feeling of serenity. Our treatments cover a broad
range of approaches, from organic-led to cutting-edge technologies that enhance
results for the ultimate in wellness and rejuvenation. With respect to Fujairah Beach
Resort, it is an idyllic 5-star hotel. Nestled among the hidden valleys of the majes-
tic Al Hajar Mountains, Fairmont Fujairah Beach Resort lies along the coast of
Dibba, the second largest town in the emirate of Fujairah. Set against a dramatic
backdrop of rugged terrain, our luxury hotel in Fujairah offers travelers the chance
to discover a destination lauded for its natural beauty, with fascinating archeologi-
cal and heritage sites all within easy reach. Once guests step inside the resort, they
will be surrounded by a sophisticated design theme in which modern bohemian ele-
gance meets arabesque-infused art deco. Fujairah’s only art-inspired hotel, this lux-
ury resort comprises 181 exceptional guest rooms and suites, all with serene views
to the marina or sweeping across the gulf. Guests benefit from Fairmont’s impec-
cable service, alongside a host of premium amenities, including a beautifully pat-
terned swimming pool, an exceptional spa and health club, and elegant spaces for
sensational events in Fujairah, as well as various restaurants such as Canvas, The
Copper Lobster and Lava Dining.

In addition, there is the Arena Sports Bar which is a homely pub with a friendly and
relaxed atmosphere. It is the perfect place for a drink

and some good bar bites where one can watch
and cheer for his favorite teams showing live
action on the big screens. Our hotel’s lively bar is
designed for serious fans wanting to unwind after
a busy day and enjoy a quick game of darts or
head for the pool tables. One will never be far
from the action at Arena Sports Bar. Overall,
Fairmont Ajman and Fujairah Beach Resort are
the ideal hotels where moments are turned into
memories.

* The main theme for ATM 2024 is
“Empowering Innovation - Transforming
Travel Through Entrepreneurship”. How are
you contributing to achieving this goal?

- | think the theme of ATM this year is the
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strategy and aim of any hotel because in today’s market, one has to be very com-
petitive especially that there are a lot of amazing destinations around the world. So,
in order to be different, to get ahead and to market yourself, you have to be an
entrepreneur and focus on sustainability because as hotels, we generate a lot of
waste and thus today we have to be responsible and run our operation in a very
sustainable and responsible way. We do have those things in mind in our day-to-
day operations and we try to reflect on how we can be different and generate more
footfalls to our destinations by highlighting the unique selling points of our hotels.
Every year, we try to improve our sustainability and lower food waste, carbon foot-
print and energy consumption. We also create experiences that differentiate us
from other destinations or hotel brands. At Fairmont, our teams and service remain
at the core of what we do because Fairmont is all about the service culture and
therefore we want our guests to come back because of the people that are
serving them.

* How do you assess the performance of the hospitality sector?

- We can measure the performance of the hospitality sector by occupancy and aver-
age rate because both combined tell how good the destination is doing. Another
factor is the number of hotels because the more hotels we have in a destination,
the more popular that destination is. We can also look at the quality and reputation
of the destination. Health and Safety today is a big factor of decision for travelers
because they want to go to places where they have the peace of mind and the stan-
dards of safety are very high, and as you know UAE is one of the highest in terms
of health and safety as a destination. Overall, the RevPAR is the indicator of how
well the destination is doing along with the number of hotels.

* In your opinion, what measures can be taken to make travel more sustainable?
- | think this should come from every hotel. The hotels should have a sustainability
plan and target improving year-on-year in order to reduce as much as possible the
consumption and waste that they have. Thus, the responsibility lies with the operator
and hotels, and today the technology has improved so much that it can really help by
giving hotels the tools to improve on that. At Fairmont, we eliminated the single-use
plastic products from our hotels. Now, we have reusable glass bottles with a bottling
plant. The technology has moved a lot and the awareness that we need to invest in
sustainability is increasing more and more. Along with that, we have local municipal-
ities and authorities pushing as well into more sustainable environment and they dic-
tate the guidelines. This is a very important factor to push the operators.

* What are your upcoming plans or initiatives?

- Actually, we have a lot of plans. In Fujairah Beach
Resort, we want to enhance the kid's experi-
ence. We have already a completely separate
kid’s pool with a lot of indoor and outdoor facil-
ities. We are planning to take this to the next
level by adding on even more activities for
them to do. Around F&B, we have the seafood
restaurants completely revamped and they will
only focus on local fish. Guests will experience
the authentic local seafood products of the
region. In Fairmont Ajman, a lot of things
around kids will be done and we have also a
new sports bar that just opened recently as
| well as a Turkish restaurant that has been
I revamped, offering authentic Turkish experi-
ence, along with a lot more sustainability
activities.
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Marriott International Road to Awareness Program
A shining example of how initiatives can generate sustainable charitable revenues

xactly 16 years after it was first created, the

Road to Awareness charity campaign is still
going strong. Co-created by then-Starwood VP
Guido De Wilde, the cycling-focused event has
raised millions for charity. Even after De Wilde’s
retirement in 2021, he has remained involved in
charity, and Marriott International (which acquired
Starwood) has maintained Road to Awareness. In
the UAE, Marriott works hand in hand with the Al
Jalila Foundation, a member of the Mohammed Bin
Rashid Al Maktoum Global Initiatives dedicated to
transforming lives through medical innovation. Every
year, since 2015, Marriott International and its
employees across the UAE have raised funds to
give hope to sick children and their families through
the “Road to Awareness” fundraising campaign. The
latest “Road to Awareness” event took place in
Mallorca, Spain where 25 cyclists participated in a
challenging ride including Mr. Zee Bassila, Hotel
Manager at Aloft Dubai Creek.
On the occasion, Mr. Bassila declared: “The Road to Awareness program is a shining exam-
ple of how creative collaborations and initiatives can generate sustainable charitable rev-
enues. The annual cycle challenge has continued to be an anchor of the program with
cyclists from across Marriott International hotels riding for charity. We are proud to have
contributed to the Al Jalila Foundation’s mission over the past decade. Our work together is
a testament to Marriott’'s commitment to serve the communities in which we operate. We
recognize the critical role that Al Jalila Foundation plays in transforming lives, and we are
honored to support its work”.
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Riyadh is redefining hospitality

in the capital of Saudi Arabia?

Peter Hoesli, the Hotel General
Manager, Explains Their Goals.

MOVENPICK

HOTEL & RESIDENCES
RIYADH
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Peter Hoesli (General Manager - Movenpick Hotel & Residences Riyadh):

Saudi Arabia is pushing towards being a top global
tourism destination for investors & tourists

_—
eter Hoesli, General Manager of Mévenpick Hotel & Residences
PRiyadh, is a dynamic, very quality and result oriented executive,
who through his determination and enthusiasm has always b

achieved very good operational results. With a robust skill set that . .0k Hotel &
includes pre-opening, hotels, resorts, hotel management, hospitality ;. ijences Rivadh
management and more, he has contributed, throughout his career that
spans over 43 years, valuable insights to the industry. Mr. Hoesli was
among the prominent people who participated at the Arabian Travel
Market along with several of his colleagues. In a Q & A on the sidelines
of the event, Al Bayan Magazine met Mr. Hoesli and conducted the fol-

lowing interview.

The Green Globe Certification is a testament to our commitment to sustainability & environmental responsibility

* To what extent are you focusing on sustainability at Mévenpick Hotel
& Residences Riyadh?

- Sustainability is part of our DNA, and we believe it is our role to shape a more
sustainable future of travel. Accor has been a pioneer in bringing sustainable
development to hospitality for more than 30 years, and is now accelerating this
transformation by building a model that contributes more than takes, with people
and nature at the core. At Mévenpick Hotel & Residences Riyadh, we have elim-
inated all single-use plastics; reducing the hotel's environmental footprint and
contributing to a cleaner planet. In 2023, We have also achieved “The Green
Globe Certification” scoring one of the highest compliance rates in the Middle
East, this is a testament to making a positive impact on both our local communi-
ty and the planet at large. Our efforts do not stop there, we lead by example con-
tinuously innovating to minimize our ecological footprint. We have partnered with
Winnow to track consumption and manage waste effectively in alignment with
global best practices. Furthermore, energy consumption has been significantly
reduced demonstrating the hotel's commitment to a greener and more sustain-
able future. For the first 5 months during 2024, we were able to reduce our Total
Energy Consumption by 9.5% versus the same period in 2023.

¢ What differentiates Movenpick Hotel &
Residences Riyadh from other hotels?

- Movenpick Hotel & Residences Riyadh
stands out from other hotels by catering to a
wide range of segments. Our prime location r‘-’-’
in the new Central Business District of
Riyadh, adjacent to the King Abdullah
Financial District (KAFD), positions the 5-star
hotel and residences as the ideal for both
business and leisure travelers seeking
authentic Swiss hospitality. Inspired by the
Middle Eastern culture, the hotel offers 359
modem rooms and suites complemented by
90 spacious residences. Guests can enjoy a
range of amenities, including a swimming
pool and dedicated health clubs for both men
and women. The wellness center features
saunas, steam rooms, jacuzzi, gymnasium and
treatment rooms, allowing guests the chance to exercise and relax throughout
their stay. Additionally, even when the hotel is at full capacity and the 4,000 square
meters of meeting space and rooms are fully occupied, guests will still find abun-
dant areas to relax. Dining at Mévenpick Hotel & Residences Riyadh is an excep-
tional experience. We offer six dining venues with panoramic city views, including
our unique outdoor Plaza on the second floor and specialty restaurants on the 15th
floor. Guests can indulge in Mdvenpick's famous culinary delights while enjoying
the stunning vistas of Riyadh.

i

.» To what extent is the Saudi Tourism Authority supporting the hos-
pitality sector?

ATM 67

- Saudi Arabia is actively pursuing its Vision 2030 goal becoming a top global
tourism destination for investors and tourists alike. As a result, the country’s hos-
pitality sector is experiencing significant growth and development to meet the
increasing demand. The expansion mirrors the progress witnessed in the Middle
East region as a whole, and Saudi Arabia in particular, where extensive invest-
ments in the fields of tourism, entertainment, sports, and cultural events are taking
place. Given the significance of the hospitality sector as part of Saudi efforts to
achieve the strategic goals of the Kingdom’s national transformation plan, “Vision
2030", several real estate and infrastructure development projects have come to
the forefront. These projects aim to offer attractive, distinctive tourism infrastructure
to attract a broad audience of visitors from around the world. This transformation
presents a significant and historical opportunity for the hospitality sector.
Accor’s commitment to fostering and developing the hospitality sector from
the grassroots level is evident in its strategic partnership with the Ministry
of Tourism in Saudi Arabia. The partnership, dedicated to nurturing and
developing Saudi talents, is exemplified by the ‘Tamayyaz by Accor’ pro-
gram, which provides fresh graduates and talented individuals with a clear
path to career advancement, identifying essential roles in each department,
cultivating talent, and raising the standards of
hospitality to a global level. Upon comple-
tion of the six-month program, trainees
will be employed in their preferred depart-
ments  within the Accor portfolio.
Moreover, a lot of Saudi nationals are
being sent to hotel schools all over the
world which benefits the local hospitality
industry by helping develop a skilled
workforce. Overall, the authority efforts
related to social and economic reforms
| have contributed to bolstering confidence
in the hospitality sector. They have pro-
vided support and strengthened efforts to
build a wide range of high-quality brand-
ed hospitality facilities throughout the
country, including cities like Riyadh and
Jeddah.

* What will be your strategy for the upcoming months?

- Our strategy for the upcoming months revolves around maintaining our
high standards while placing a strong emphasis on sustainability which
aligns with the global direction of Accor. Recognizing the increasing number
of sustainability-conscious travelers, we are committed to implementing eco-
friendly practices across our operations to reduce our environmental footprint
and promote sustainable tourism contributing to the community we operate in.
Staying agile and responsive to the growing demand in Riyadh is crucial,
allowing us to cater to the needs of both business and leisure travelers.
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(General Manager - Bab Al Qasr Hotel):

We are always trying to maintain the best
presentation of our products & services

ab Al Qasr Hotel & Residences is a unique landmark on Abu

Dhabi’s ever-changing skyline with iconic architecture and
Middle-Eastern inspired decorations, combined with unmatched
Arabian hospitality to create a memorable experience for guests. Nemo
Acimovic, General Manager at Bab Al Qasr Hotel & Residences, has 34
years’ of experience in the hospitality industry and a proven track
record in leading international luxury hotels in the Middle East,
Australia, and Europe. With his unparalleled dedication, strategic
vision, and unwavering dedication to provide the guests with outstand-
ing experiences and to set Bab Al Qasr Hotel & Residences on the map
as one of the leading hotels in the Capital, Mr. Acimovic delivers an
exceptional standard of luxury, a stellar guest experience and
operational excellence to Bab Al Qasr Hotel & Residences. On the side-
lines of the Arabian Travel Market held in Dubai, Al Bayan Magazine

met Mr. Acimovic and conducted the following interview.

¢ The main theme for ATM 2024 is “Empowering Innovation —
Transforming Travel Through Entrepreneurship”. How are you con-
tributing to achieving this goal?

- We look at business holistically from a perspective of entrepreneurship.
We are always looking at innovative ways of running our business and
sustainability, of course, is part of these innovations. We ensure that we
stay up to date with all the trends and implement everything that is of value
coming across. The buzz word these day is Artificial Intelligence (Al) and
likewise with everybody else in the industry, we are looking at the advan-
tages of these innovations coming up, in order to try and implement them
in our hotel.

One can contribute towards the success of UAE by
implementing best practices that translate into opportunities

* How do you assess the performance of the hospitality sector?

- There are number of ways of assessing the performance of the hospital-
ity sector. We are obviously bound with what is happening around us and
we are not immune to the rest of the world
with all the impacts and instabilities. However,
the growth of our region and UAE in particu-
lar is showing the world that with the right
efforts, one can make a change and con-
tribute towards the success of the country by
implementing best practice that translates
into opportunities for new business.

¢ In your opinion, what measures can be
taken to make travel more sustainable?

- All the airlines are trying to encourage peo-
ple to buy as much as possible into the green
miles and that way combat the impact of the
carbon footprint. Everybody in our business is
trying to implement all the sustainable prac-
tices to reduce the carbon footprint especial-
ly that the global warming is impacting the
tourism sector. Thus, | believe we can all do
much more and better towards implementing
sustainable practices to combat the global
warming across the world.

Y Y () Olds = TN saall = Loleais¥l oLl

* What are the main features and characteristics of Bab Al Qasr Hotel
& Residences?

- Bab Al Qasr Hotel & Residences delivers a five-star elegance in a
breathtaking setting with stunning facilities, a selection of rooms and
incredible dining options. This grand hotel occupies a central location on
Abu Dhabi’s popular Corniche promenade, overlooking the azure waters
of the Arabian Gulf and the landmark Qasr Al-Watan — the Capital's
Presidential Palace. Bab Al Qasr Hotel & Residences effortlessly blends
modern excellence with an appreciation for Arabic heritage. All 412 rooms,
including 265 contemporary apartments and 114 elegant suites, are fin-
ished with modern fittings, all set within Arabian-inspired interiors and a
sweeping architectural design. The white sands of Corniche Beach are
just a few steps away and even closer still is the alluring infinity pool and
the relaxing Ayana spa, which promises hours of unwinding in the sauna
or steam room. Moreover, delicious dishes from across the globe await

guests in Bab Al Qasr’s selection of seven restau-
rants and bars. Alternatively, a 24-hour ser-
vice is available for private dining in your
room. In addition, fitness enthusiasts can
clock up the miles at the hotel's gym, before
cooling off in the pool. Overall, the hotel's
superb location makes it a perfect base for
people’s Abu Dhabi adventure with the
Capital’s iconic landmarks all located within a
short distance.

* What are your upcoming plans or
initiatives?

- We are always trying to maintain the best
presentation of our products and services,
and we are looking at increasing and enhanc-
ing our food & beverage offering and facilities
so that the customers can get something
fresh and new.

We are currently negotiating with a number of
brands and franchises to bring something
interesting to our hotel, so watch this space!
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